
Both Print and e-Books Available
PROFESSORS: Finding the Best Text for Your Course Is Easy! (see inside)

Guilford
RESEARCH METHODS

15% Off All Titles • Through 6/30/25 • Promotional Code DMSRM5

SPRING 
2025

New

ss  Bestselling Course Texts

ss New Edition of a Bestseller

https://www.guilford.com/books/The-Evaluation-Handbook/Rog-Bickman/9781462537341?promo=DMSRM5
https://www.guilford.com/books/Evaluation-Essentials/Alkin-Vo-Christie/9781462555437?promo=DMSRM5
https://www.guilford.com/books/Program-Evaluation-Theory-and-Practice/Mertens-Hall-Wilson/9781462555901?promo=DMSRM5
https://www.guilford.com/books/User-Centered-Assessment-Design/Madhabi-Chatterji/9781462555482?promo=DMSRM5
https://www.guilford.com/books/Structural-Equation-Modeling-of-Multiple-Rater-Data/Eid-Geiser-Koch/9781462555710?promo=DMSRM5
https://www.guilford.com/books/Case-Study-Research/Helen-Simons/9781462549542?promo=DMSRM5
https://www.guilford.com/books/Handbook-of-Arts-Based-Research/Patricia-Leavy/9781462551187?promo=DMSRM5
https://www.guilford.com/books/Computerized-Adaptive-Testing/Weiss-%C5%9Eahin/9781462554515?promo=DMSRM5
https://www.guilford.com/books/Principles-and-Practice-of-Structural-Equation-Modeling/Rex-Kline/9781462551910?promo=DMSRM5


New 

The Evaluation Handbook
An Evaluator’s Companion
Edited by Debra J. Rog, Westat, Rockville, MD 
Leonard Bickman, Center for Children and Families,  
    Florida International University

This pragmatic evaluator’s companion from leaders in the field 
provides essential guidance for designing, implementing, and 

managing exemplary evaluations using established and emerging 
methods, designs, and analyses. With contributions from skilled 
experts, the Handbook has a unique focus on the competencies 
identified by the American Evaluation Association as critical for 
evaluators. Balancing rigor with practical, mentor-style guidance, 
chapters build the reader’s skills for tailoring studies creatively to 
address specific evaluation situations and contexts; optimizing 
communication and collaborative decision making; and center-
ing equity and justice. This insider’s guide is replete with detailed 
examples, real-world scenarios, and other helpful features, includ-
ing chapter overviews and an end-of-book glossary.

“Will be essential reading for all my graduate students in evaluation and applied research! Each 
chapter is written by well-respected evaluation legends, who offer many practical tools, insights, 
and proven strategies for enhancing the professional practice of evaluation.” 

—Tiffany Berry, Social Science, Policy, and Evaluation, Claremont Graduate University

“This is the kind of book that I wish had existed when I was new to evaluation. It masterfully 
covers major concepts in the field, with an eye toward the practical. Many of the easy-to- 
understand chapters offer examples, tools, or checklists to help put the ideas into practice.” 

—Bianca Montrosse-Moorhead, Education, University of Connecticut

CONTENTS

I. Foundation for the Volume
1. Setting the Stage, Rog & Bickman
2. Competencies for Program Evaluators, King
II. Evaluation Theories, Foundations, Principles, 

and Purpose
3. Evaluative Thinking, Archibald et al. 
4. Evaluation Theories, Mark
5. Valuing in Evaluation, Gates & Schwandt
6. Equity in Evaluation, Atkinson
7. Ethical Challenges, Morris
8. Fostering Evaluation Use, Alkin & Vo
9. Illuminating Evaluation’s Kaleidoscope, Patton
III. Answering Evaluation Questions

	10. Collaborative, Participatory, and Empowerment
Evaluation, Fetterman et al.

	11. Making the Most of Evaluations, Rog
	12. Monitoring Program Implementation, Powell et al.
	13. Examining Outcomes and Impacts, Peck & Snyder
	14. Combining Costs and Results, Shand et al.
	15. Evaluation as Storytelling, Rallis & Usinger
	16. Planning, Data Collection, and Data Preparation

for Quantitative Analysis, Harbatkin et al.

	17. Conducting a Quantitative Analysis, Pham et al.
	18. Mixed Methods Design, Azzam & Jones

IV. Planning, Managing, and Implementing
Evaluations

	19. Designing and Planning an Evaluation, Russ-Eft
	20. Logic Models and Program Theory, Frechtling
	21.	Resource Planning, Bickman
	22. The Role of an Internal Evaluator, Love
	23. The Independent Consultant, Barrington
	24. Conducting Evaluations under Budget, Time, 

and Data Constraints, Bamberger
V. Crosscutting Issues

	25. Communicating with Interest Holders, O’Neil
	26. Information Visualization and Evaluation, 

Azzam et al.
	27. Exemplary Evaluations in a Multicultural World, 

Donaldson
Glossary

Contributor Details: www.guilford.com/p/rog

May 15, 2025 
7" x 10" Hardcover, 606 Pages 

ISBN 978-1-4625-3734-1 
$100.00

Want to save even more? Join the Guilford Customer Club 
for exclusive perks, including free U.S. shipping, 25% off your 
next order, a 20% off year-round discount, insider deals, and 
more! (Restrictions apply.) www.guilford.com/club
Do you have a bulk order?  
Call (800) 365-7006, ext. 1 for personalized service.

Use Promotional Code 
DMSRM5 for 15% Off 
Through 6/30/2025  

www.guilford.com

15% OFF

15% OFF

https://www.guilford.com/books/The-Evaluation-Handbook/Rog-Bickman/9781462537341?promo=DMSRM5
https://www.guilford.com/books/The-Evaluation-Handbook/Rog-Bickman/9781462537341?promo=DMSRM5


   

2025 
7" x 10" Paperback, 631 Pages 

ISBN 978-1-4625-5590-1 
$89.00

Textbook  
Free digital course  

review copies:
www.guilford.com/professors

Add the e-Book 
for 20% of the 
Print List Price!

HOW COULD THIS DEAL GET EVEN BETTER?  
You get all available guilford.com e-book formats 
with your purchase.  
Only at www.guilford.com

Print + 
e-Book 

Savings! 

ss New Edition of a Bestselling Text and Reference— 
Revised & Updated!

Program Evaluation Theory and Practice
THIRD EDITION
A Comprehensive Guide
Donna M. Mertens, Department of Education (Emerita), 
   Gallaudet University
Jori N. Hall, Department of Educational Psychology, 
   University of Illinois at Chicago 
Amy T. Wilson, Mill Neck Family of Organizations, NY

Covering both the theory and practice of evaluation in one 
engaging volume, this leading text is now in a revised third 

edition. It features additional evaluation approaches, such as the 
Indigenous paradigm; new examples, ranging from small to large 
and multi-site evaluations; and more. Readers learn effective  
strategies for clarifying their own theoretical assumptions and 
the ways they inform methodological choices. Instructors praise  
the diverse sample evaluations, many with reflective commentary  
from evaluators, and rich pedagogical features, such as “Extending 
Your Thinking” questions and learning activities. 

“My go-to text for all my foundational and advanced evaluation 
courses.”	 —Ayesha S. Boyce, Mary Lou Fulton  
	 Teachers College, Arizona State University

ss New Edition of a Bestselling Text and Reference— 
Revised & Updated!

Evaluation Essentials
THIRD EDITION
From A to Z
Marvin C. Alkin, Graduate School of Education and Information  
   Studies emeritus, University of California, Los Angeles (UCLA)
Anne T. Vo, Health Systems Science Department,  
	 Kaiser Permanente School of Medicine 
Christina A. Christie, Wasserman Dean School of Education  
	 and Information Studies, UCLA

Beloved for its conversational style and reliable advice, this text 
now includes expanded coverage of equity and social justice 

issues, values and cost analysis, context sensitive evaluation, and 
visualizing qualitative data with software.  Features throughout 
the 26 concise chapters or “sessions” include an in-depth case 
study as the basis for end-of-session practice exercises, “Thinking 
Ahead” and “Next Steps” pointers, and cautionary notes.

“My students love this text—they feel engaged and connected  
to the authors from the moment they open it.” 
	 —Jill Anne Chouinard,  
	 School of Public Administration, University of Victoria, Canada

2024  
6" x 9" Paperback, 344 Pages 

ISBN 978-1-4625-5543-7 
$55.00

Textbook  
Free digital course  

review copies:
www.guilford.com/professors

https://www.guilford.com/books/Evaluation-Essentials/Alkin-Vo-Christie/9781462555437?promo=DMSRM5
https://www.guilford.com/books/Evaluation-Essentials/Alkin-Vo-Christie/9781462555437?promo=DMSRM5
https://www.guilford.com/books/Program-Evaluation-Theory-and-Practice/Mertens-Hall-Wilson/9781462555901?promo=DMSRM5
https://www.guilford.com/books/Program-Evaluation-Theory-and-Practice/Mertens-Hall-Wilson/9781462555901?promo=DMSRM5


New 

User-Centered Assessment Design
An Integrated Methodology for Diverse Populations
Madhabi Chatterji, Emerita Professor of Measurement,  
   �Evaluation, and Education and Director, Assessment and 

Evaluation Research Initiative (AERI), Teachers College,  
Columbia University

How can assessment instruments be designed or selected 
to best serve the needs of intended users, taking into 

account their interests, capacities, and limitations? Informed 
by a socioecological perspective, this timely reference and text 
presents an integrated, user-centered process model for devel-
oping assessments guided by user contexts. It demonstrates 
how to integrate qualitative and quantitative methods to devise 
tools that meet the quality criteria of usefulness and usability 
alongside validity and reliability. The book features worked-
through examples with diverse, global populations; sample 
instruments from a variety of disciplines; and within-chapter 
Recaps and Reflection Breaks.

“This text serves as a consolidated resource for technical and practical knowledge regarding 
assessment design….The way Chatterji does a deep dive on each example and then summarizes 
the key steps will be very helpful to my students.”

—Robyn Thomas Pitts, Education, University of Denver

New 

Computerized Adaptive Testing
From Concept to Implementation
David J. Weiss, Department of Psychology,  
   University of Minnesota, Minneapolis 
Alper Şahin, School of Foreign Languages, Atilim University,  
   Ankara, Turkey

Used worldwide in assessment and professional certifi- 
cation contexts, computerized adaptive testing (CAT)  

offers a powerful means to measure individual differences 
or make classifications. This authoritative work provides a  
complete how-to guide for planning and implementing an 
effective CAT to create a test unique to each person in real 
time. The book reviews the basics of item response theory used 
in CAT and walks the reader through developing an item bank, 
pretesting and linking items, selecting required CAT options, 
and using simulations to design a CAT. 

“An excellent resource for anyone with administrative  
responsibility for a CAT system, or for courses in applied measurement.” 
                           —Mark Reckase, Education, Michigan State University (Emeritus)

RECEIVE EXCLUSIVE OFFERS 

Plus Book News, Downloadable Sample Chapters, and More  
www.guilford.com/emails

$SIGN UP  
& SAVE!

2025  
73⁄8" x 91⁄4" Hardcover, 446 Pages 
ISBN 978-1-4625-5548-2 
$90.00

Methodology in the  
Social Sciences Series

2024 
7" x 10" Hardcover, 360 Pages 
ISBN 978-1-4625-5451-5 
$79.00

https://www.guilford.com/books/User-Centered-Assessment-Design/Madhabi-Chatterji/9781462555482?promo=DMSRM5
https://www.guilford.com/books/User-Centered-Assessment-Design/Madhabi-Chatterji/9781462555482?promo=DMSRM5
https://www.guilford.com/books/Computerized-Adaptive-Testing/Weiss-%C5%9Eahin/9781462554515?promo=DMSRM5
https://www.guilford.com/books/Computerized-Adaptive-Testing/Weiss-%C5%9Eahin/9781462554515?promo=DMSRM5


  
Methodology in the  
Social Sciences Series
2025 
7" x 10" Hardcover, 358 Pages 
ISBN 978-1-4625-5571-0 
$72.00

WANT MORE INFORMATION?
See www.guilford.com for detailed descriptions, reviews, tables of contents, contributor lists,  

sample chapters and reproducibles, and more. 

15% OFF

60,000 
In Print

New 

Structural Equation Modeling  
of Multiple Rater Data
Michael Eid, Department of Psychology,  
   Free University of Berlin
Christian Geiser, Department of Psychology,  
   Utah State University
Tobias Koch, Department of Psychology,  
   Friedrich-Schiller-Universität Jena, Germany

From leading authorities, this book offers the first comprehen-
sive introduction to structural equation modeling (SEM) of 

multiple rater data. Rather than taking a one-size-fits-all approach, 
the book shows how the choice of a model should be guided by 
measurement design and purpose. Practical recommendations 
are provided for selecting suitable measurement designs, raters, 
and psychometric models. Models for different combinations of 
rater types and for cross-sectional as well as longitudinal research 
designs are described step by step. User-friendly features include 
equation boxes, application boxes, and a companion website with 
Mplus and lavaan code for the book’s examples.

“The extensive coverage will make this the go-to reference on the analysis of multiple  
rater data.”	 —David Kaplan, Educational Psychology, University of Wisconsin–Madison

CONTENTS

	 1.	Introduction: The Importance of Multiple  
Rater Data 

	 2.	Basic Methodological Concepts 
	 3.	Basic Models for Structurally Different Raters
	 4.	Models with Method Factors for Structurally 

Different Raters 
	 5.	Single-Level CFA Models for Interchangeable 

Raters 
	 6.	Multilevel CFA Models for Interchangeable 

Raters 

	 7.	Models for a Combination of Structurally 
Different and Interchangeable Raters 

	 8.	Models for Cross-Classified Multiple 
Membership Data 

	 9.	Models for Longitudinal Multirater Data 
	10.	Advanced Topics in Multitrait-Multirater Analysis 
	11.	Recommendations and Outlook

ss Bestselling Text and Reference

Principles and Practice of  
Structural Equation Modeling, FIFTH EDITION
Rex B. Kline

The fifth edition of the most complete, accessible text now covers all 
three approaches to SEM—covariance-based SEM, nonparametric 
SEM, and composite SEM. The text uses data examples from multiple  
disciplines to provide a comprehensive understanding of all phases of 
SEM. It includes exercises with answers and a self-test on significance 
testing, regression, and psychometrics; the companion website provides 
helpful primers on these topics. 
Methodology in the Social Sciences Series
2023, 73⁄8" x 91⁄4" Paperback, 494 Pages, ISBN 978-1-4625-5191-0, $78.00

Textbook 
Free digital course  
review copies:

www.guilford.com/professors

https://www.guilford.com/books/Structural-Equation-Modeling-of-Multiple-Rater-Data/Eid-Geiser-Koch/9781462555710?promo=DMSRM5
https://www.guilford.com/books/Structural-Equation-Modeling-of-Multiple-Rater-Data/Eid-Geiser-Koch/9781462555710?promo=DMSRM5
https://www.guilford.com/books/Principles-and-Practice-of-Structural-Equation-Modeling/Rex-Kline/9781462551910?promo=DMSRM5
https://www.guilford.com/books/Principles-and-Practice-of-Structural-Equation-Modeling/Rex-Kline/9781462551910?promo=DMSRM5


15% OF F        IDEAL FOR PARENT RECOMMENDATION

New

Case Study Research
The Art of Studying the Singular
Helen Simons, Professor Emeritus of Education and Evaluation,  
   University of Southampton, UK 

Written from an interpretive and constructionist perspective,  
this insightful book explores how to conduct case study 

research focusing on the lived experience of those in the case. Helen 
Simons shines a spotlight on the use of art forms and story in case 
study research alongside other qualitative methods that advance 
intuitive understanding and inclusion. Underpinning this focus 
are epistemic justice and democratic ethics. Chapters consider how 
to design, conduct, and interpret case study research; write up cases 
for different audiences; assure validity and quality; and generalize 
from a single case. Helpful features include examples, summaries, 
practical tips, “Pauses to Reflect,” and annotated suggestions for 
further reading. 

“This book brings interpretivist case study into the 21st century by 
embracing novel creative and arts-based methods, fostering 
intuition as a legitimate research activity, and honoring all voices 
within the community, in pursuit of epistemic justice.”

—Antonio J. Castro, Education and Human Development, 
University of Missouri–Columbia

CONTENTS

	 1.	The Concept and Contexts of Case Study 
	 2.	How to Design Your Case 
	 3.	How to Gather Data: Methodology and Method 
	 4.	How to Analyze and Interpret the Case 

	 5.	How to Present the Case 
	 6.	How to Evaluate the Quality of Your Case Study 
   Selected Readings and Resources

New 

Writing and Publishing Qualitative Research
Patricia Leavy

This is the first guide to writing and publishing in a range of both scholarly 
and popular formats—from journal articles and monographs to op-eds and  
fictional works. Award-winning author Patricia Leavy covers everything 
from how to develop a unique writer’s voice to how to craft a successful book 
proposal, understand a publishing contract, and establish relationships with  
editors. Instructive features throughout include “dos and don’ts,” writing 
prompts, annotated sample letters and proposals, excerpts from published 
works, and end-of-chapter writing activities.

“I will definitely use it to help my doctoral students find their voice and styles as writers.”
 	 —Veselina Lambrev, College of Education, University of South Florida

2024, 61⁄8" x 91⁄4" Paperback, 231 Pages, ISBN 978-1-4625-3975-8, $49.00

The Qualitative Methods 
“How-To” Guides Series 

Series Editor: Patricia Leavy  
Series Details:  

www.guilford.com/qmhtg

15% OFF

   
The Qualitative Methods 
“How-To” Guides Series
July 7, 2025 
6" x 9" Paperback, 234 Pages 
ISBN 978-1-4625-4954-2 
$50.00

Hardcover: 
ISBN 978-1-4625-5723-3 
$75.00

New Series Title Coming This Summer— 
Creating Ethnodrama: A Theatrical  
Approach to Research, by Joe Salvatore:  
www.guilford.com/p/salvatore

Coming in July

https://www.guilford.com/books/Creating-Ethnodrama/Joe-Salvatore/9781462549856?promo=DMSRM5
https://www.guilford.com/books/Creating-Ethnodrama/Joe-Salvatore/9781462549856?promo=DMSRM5
https://www.guilford.com/books/Writing-and-Publishing-Qualitative-Research/Patricia-Leavy/9781462539758?promo=DMSRM5
https://www.guilford.com/books/Writing-and-Publishing-Qualitative-Research/Patricia-Leavy/9781462539758?promo=DMSRM5
https://www.guilford.com/books/Case-Study-Research/Helen-Simons/9781462549542?promo=DMSRM5
https://www.guilford.com/books/Case-Study-Research/Helen-Simons/9781462549542?promo=DMSRM5


15% OF F        IDEAL FOR PARENT RECOMMENDATION

ss New Edition of a Bestseller—Revised & Updated!

Handbook of Arts-Based Research
SECOND EDITION
Edited by Patricia Leavy,  
   independent sociologist, Kennebunk, ME 

The first methods handbook devoted solely to arts-based 
research (ABR) is now in a thoroughly updated second edition.  

The volume explores the synergies between contemporary artistic 
and research practices and addresses issues in designing, imple-
menting, evaluating, and publishing ABR studies. Chapters are 
written by leading practitioners of each ABR genre, including 
those based in literature (such as narrative inquiry, fiction, and 
poetry); performance (music, dance, ethnodrama); visual arts 
(drawing, painting, collage, installation art, comics); and audio-
visual and multimethod approaches. Team approaches, ethics, 
social justice concerns, and public scholarship are discussed, as are  
innovative ways that ABR is used within creative arts therapies,  
psychology, education, sociology, health sciences, and other  
disciplines. 

The companion website includes selected figures from the 
book in full color, additional online-only figures, and links 

to online videos of performance pieces.

NEW TO THIS EDITION
s Updated throughout with current research, 

theory, and ABR examples. 
s Chapters on critical approaches to ABR 

and on documentary film. 

s Chapters on ABR projects in Taiwan, 
Japan, and the United Kingdom. 

“A valuable text for a range of audiences….This reader-friendly guide will certainly be useful for 
those interested in research that aims to transcend disciplinary boundaries, dissolve tired 
dichotomies, and break new ground.”	 —James Christopher Head,  
	 Humanities, Arts, and Social Sciences, University of West Georgia

“This volume highlights the potential of ABR to challenge stereotypes, cultivate empathy, and 
amplify marginalized voices. It is a vital resource for fostering creativity and innovation across 
research communities.”	 —P. Bruce Uhrmacher, Education (Emeritus), University of Denver

“Another milestone in the evolution of ABR….Reading the Handbook may very well be a 
transformative experience--readers are introduced to a world of possibilities in/through 
research.”	 —Ardra Cole, Education, Mount Saint Vincent University, Canada

TOPICS
s The Field 

s Literary Genres 

s Performance Genres 

s Visual Arts 

s Audiovisual Arts

s Multimethod and Team   
 Approaches 

s Arts-Based Research within  
 Disciplines or Area Studies 

s Perspectives from  
 Around the Globe 

s Additional Considerations 

 

2025 
7" x 10" Hardcover, 824 Pages 
ISBN 978-1-4625-5118-7 
$105.00

LET’S CONNECT Be the first to hear about new books in your areas of interest, 
Guilford authors in the news, current sales and discounts, and 
exclusive interviews and videos from our authors.

15% OFF

Full Table of Contents, Contributor Details, and a Sample Chapter: 
www.guilford.com/p/leavy3

https://www.guilford.com/books/Handbook-of-Arts-Based-Research/Patricia-Leavy/9781462551187?promo=DMSRM5
https://www.guilford.com/books/Handbook-of-Arts-Based-Research/Patricia-Leavy/9781462551187?promo=DMSRM5


GUILFORD CUSTOMER CLUB

25% Off Your Next Order
Receive a special 25% �discount  
on your first order after enrolling  
in the Club

Year-Round 20% Discount
Club members get a year-round  
20% discount on all orders for  
eligible items

Free U.S. Shipping
Enjoy free shipping on �all  
Club member orders shipped  
to the U.S.

Special Offers by Email
Get exclusive deals and more  
in your weekly Club emails

Club discounts cannot be combined with  
other discounts and promotions and apply  

only to eligible items.

Enrolling is Easy as 1-2-3 at  
www.guilford.com/club

ICON KEY
Also Ideal for Course Use 
Free digital course review copies: 
www.guilford.com/professors

Select Guilford e-books are Global Certified  
Accessible™ (GCA), bringing equal access  
to information for users with reading barriers.  
www.guilford.com/accessibility

Companion Website 
Most Guilford Statistics books have companion 
websites with downloadable datasets and syntax 
files for the examples. 



Guilford Press  
370 Seventh Avenue, Suite 1200 
New York, NY 10001-1020
Toll-Free: (800) 365-7006 • www.guilford.com

O R D E R I N G  I N F O R M AT I O N

THREE EASY  
WAYS TO ORDER! 
Be sure to use the  
promotional code (see 
right) when you order to 
receive 15% off. 

1   �Online: www.guilford.com

2   �Toll-Free: (800) 365-7006

3  � ��Download and print an order form  
which you can use to mail your order:  
www.guilford.com/orderform

Satisfaction Guaranteed
30-Day No-Risk/Full-Return Privilege • You may return Guilford 
books (undamaged) within 30 days of receipt for a full refund.

The prices displayed in this brochure are suggested retail prices 
for the book that we believe to be charged by retailers, and are 
valid in the U.S. and Canada. The 15% discount offered in this 
brochure will be applied to the suggested retail prices of a book 
when you order directly from Guilford with promotional code 
DMSRM5. Similarly, special offers are valid in the U.S. and  
Canada only.

@  	 Sign Up & Save!

Receive exclusive offers via email—plus book  
news, downloadable sample chapters, free journal 
articles, and more: www.guilford.com/emails

	Request a Catalog

�View and print more subject catalogs at  
www.guilford.com/request-catalogs

Promotional Code   

DMSRM5

Expiration Date:  
6/30/2025

15% OFF

Finding the Best Text for  
Your Course is Easy!

Guilford provides free digital professor copies (also known  
as inspection copies, evaluation copies, examination or 
exam copies, desk copies, and review copies) to college 
and university instructors in the U.S. and Canada for course 
adoption consideration. Go to www.guilford.com/professors 
for more information and to request professor copies. If 
you’re not a professor, or want to order for your personal 
library, use promo code DMSRM5 at www.guilford.com  
and save 15% (valid through 6/30/2025).
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